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WHERE WISCONSIN MEETS

The Abbey Resort offers:

* 42,000 sq. ft. of flexible indoor
and outdoor function space

* Qutdoor events overlooking
the resort’s 400 slip marina

¢ Video conferencing with large
plasma screens

* 334 guestrooms & suites
¢ High-speed wireless Internet

* Corporate & interpersonal
teambuilding

¢ The all-new AVANI Spa

)
C

¢ Some of the Midwest's finest
golf courses within 15 minutes

WINNER
BEST OF

NN MEETINGS
2009

¢ The only full-service resort on
the shores of Lake Geneva

For more information, call 800-313-5467
and ask for Group Sales

THE ABBEY RESORT

www.TheAbbeyResort.com
269 Fontana Boulevard | Fontana, Wl 53125

Operated by Hostmark Hospitality Group

MescontEadeng

APPLETON

Best Western Midway
Hotel

3033 W. College Avenue

Appleton, WI 54914

920/731-4141 Fax: 920/731-6343
Contact: Natasha Spietz
natasha-appleton@bwmidway.com
www.midwayhotels.com

Mtg Rms: 6 Slp Rms: 105 F&B: Yes
Directly off Hwy. 41. Fox River Mall
one-half mile. Three miles from
Outagamie County Airport. Old
Bavarian German Gasthaus & Bar.

BROOKFIELD

Best Western Midway
Hotel

1005 S. Moorland Road

Brookfield, WI 53005

262/786-9540 Fax: 262/786-4561
Contact: Gina Brown
gina.brk@bwmidway.com
www.midwayhotels.com

Mtg Rms: 14 Slp Rms: 125 F&B: Yes
Just off 1-94, fifteen minutes from
Milwaukee. Maxwell’s Restaurant &
Cali’s Grille Room. Symposium
Theater. Close to major businesses and
Mitchell Field.

DOOR COUNTY -
STURGEON BAY
Bridgeport Waterfront
Resort

50 West Larch Street

Sturgeon Bay, WI 54235
800/671-9190 Fax: 920/746-9918
Contact: Dave Holtz
stay@bridgeportresort.net
www.bridgeportresort.net

Mtg Rms: 3 Slp Rms: 67 F&B: No
Bridgeport Resort features one, two or three
bedroom suites, pools & fitness room. Great
waterfront location in historic downtown.

GREEN BAY

Best Western Midway
Hotel

780 Armed Forces Drive

Green Bay, Wl 54304

920/499-3161 Fax: 920/499-9401
Contact: Becky Hill
sales-greenbay@bwmidway.com
www.midwayhotels.com

Mtg Rms: 9 Slp Rms: 145 F&B: Yes
Close to Lambeau Field and Packers Hall of
Fame. Three minutes from downtown. Ten
minutes from Austin Straubel Airport.
Renovated meeting rooms.

LA CROSSE

Best Western Midway
Hotel

1835 Rose Street

La Crosse, WI 54603

608/781-7000 Fax: 608/781-3195
Contact: Patti Stellmaker
Patti-gm@bwmidway.com
www.midwayhotels.com

Mtg Rms: 5 SIp Rms: 119 F&B: Yes
Newly updated guest rooms. Free boat
docking on scenic Black River. Indoor water
park. Full service. Riverjacks Restaurant &
Bar:

LAKE GENEVA
The Cove of Lake
Geneva

111 Center Street

Lake Geneva, Wl 53147
800/770-7107 Fax: 262/249-1532
Contact: Donna Sylvester
sales@cove-lake-geneva.com
www.cove-lake-geneva.com

Mtg Rms: 4 Slp Rms: 222 F&B: Yes
8,500 sq. ft. of event space on scenic Lake
Geneva. MEETING PLANNER REWARDS
PROGRAM. One free room for every 20.

MILWAUKEE
Ambassador Hotel

2308 W. Wisconsin Avenue

Milwaukee, WI 53233

414/345-5060 Fax: 414/345-5006
Contact: Lori Fuhrmann
lorif@ambassadormilwaukee.com
www.ambassadormilwaukee.com

Mtg Rms: 5 Slp Rms: 120 F&B: Yes
Milwaukee’s Premier Art Deco Hotel offers
state-of-the-art amenities and service for
your meetings, executive retreats and evening
functions.

WAUSAU

Best Western Midway
Hotel

2901 Hummingbird Road

Wausau, Wi 54401

715/842-1616 Fax: 715/845-3726
Contact: Chloe Fischer
cfischer-sales@bwmidway.com
www.midwayhotels.com

Mtg Rms: 10 Slp Rms: 100 F&B: Yes
By Granite Peak Ski Area. Recently
renovated rooms. Hoffman House
Restaurant. Airport shuttle.

Search for Meeting Facilities
across Wisconsin at

www.WisconsinLodging.info
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FROM THE EDITOR’S DESK

No Sharing! A Lesson in Corporate Espionage

In my opinion, one of the best opportunities that MPI of-
fers is networking and sharing of knowledge. By meeting
new people, we expand our personal networks and our
overall knowledge of the industry. We also open ourselves
to exploring different ways of operating in our profes-

sional lives and perhaps stepping outside

of the box. We may find new ways of do-
ing things that we had not considered and
we may learn a lesson or two. We may also
share these lessons with our colleagues in
a sort of pay it forward mentality. In fact,
the industry seems to support these goals
with gatherings such as MPI-WEC (for a
full article on MPI-WEC, see page 12.) It
has always been my feeling that we should

Michelle Reed is the
Meetings  Manager
for Association Acu-
men, a full service
association manage-
ment company that

share our industry knowledge for the great-
er good of the meetings community. So you
can imagine my surprise when, in casual
conversation, I was accused of “corporate

espionage.”

would not only help me, but ultimately help the PCO
partners as well. This is when our other friend accused me
of corporate espionage. He did not feel that we should
share these documents and felt that I should create my

own template from scratch.

For me, one of the greatest strengths of a professional
network is the sharing of ideas and being able to bounce
ideas off of one another. It seemed odd that someone
could feel so strongly that we should each be responsible
for creating our own templates. Isn’t this why things like
the APEX tool kit were developed?

What do you think? Do you find that sharing various
meeting templates, tools and examples is good for the
industry? Or do you think that we should each be re-
sponsible for creating our own tools exclusively for our
use? Send us an email at editor@mpiwi.org and we may
post your comments in the November/December issue of

the Agenda.

provides staff leader-
ship and support for
non-profit  member-
ship associations in
Wisconsin, the U.S.
and internationally.

We look forward to your comments! )

Have something to say?
Say it right here...

Here is the scenario: While enjoying some
hors d’oeuvres and drinks at a local bar
with some friends, we started discussing

work, as most of us are in the meetings in-

dustry. I mentioned that I was excited to
be planning my first international meeting
and that I was nervous about working with a Professional

Congress Organizer (PCO). I was in the process of trying

Consider submitting an article
for the Agenda.

to compile a Request for Proposal (RFP), but was having

some difficulties as I did not have any experience with

PCOs or what information I needed to provide and also
ask of them for the best partnership. One of the women
UPCOMING DEADLINES:
November/December Issue — September 20t
January/February Issue — November 14

at the table was a meeting planner and almost exclusively
plans international meetings and therefore has a great
deal of experience with PCOs. In fact, earlier that week,
she had sent an RFP for an upcoming meeting she was
planning in Asia. She mentioned that she could send me a Email editor@ mp|W|org

or visit http://mpiwi.pbwiki.com for

article ideas!
was absolutely thrilled that she would offer this tool that \_ Y,

template (with all corporate or proprietary data removed)

that she has used in the past to formulate her RFPs. 1

4 | September/October 2009 MPI Agenda
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Staying Power

The bottom line is, we are proud to have established our
. °
reputation as a top hotel for business and pleasure. Our location in the heart of
downtown and just steps from the Capi’col, State Street, Overture Center,

University of Wisconsin and Monona Terrace Convention Center could be one

reason wlly were s0 highly regarc].ec]..

| Sp—

Or, it could be 356 guest rooms £eaturing our Comfort Collection™ })eclcling,

new restaurant and bar, a $3.5 million renovation inclu(ling

over

27,000 square feet of upclate(l meeting space and new guest rooms in our
exclusive Governor’s Club, complimentary airport shuttle, wireless Internet and

renowned service that make us popular with

our guests

Still, in spite of our winning ways and stays, we're not one to rest on our laurels.
The lzey to l)eing at the top is lznowing there’s always room to improve.

Rated Best Hotel for Business and Pleasure, Madison ‘Magazine Reader Poll

[ HE
MADISON

1 West Dayton Street C O N C O U R S E 800 356 8293

Downtown Madison H O T E L concoursehotel.com

8,11(1 GOVEmOI"S Clul)
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PRESIDENT'S COLUMN

Isn’c life just crazy sometimes?!? When you mix all the family
stuff with the work to-do’s and then add MPI and all your other
activities — the details and the scheduling and the statistics can
be overwhelming. And trying to decipher it all is mind boggling:
One day the economy is in recovery. The next day the economy
won't even start to recover until 2010. Business leaders are still
canceling face-to-face meetings even though everyone from Ben
Stein to Roger Dow and many others are out there defending
the purpose for meetings. And, if they’re not going to listen to

Ben Stein, how am I ever going to get them to listen to me?

So, there are a lot of questions, words, and thoughts that stick
with me these days. I'd like to share my recent running list and

how I'm searching the words for greater understanding.

Ken Schmidt is a branding guru and former Director of Com-
munications for Harley Davidson, and he shared this at the
World Education Conference (WEC), “They own the question.

You own the answer.”

Now, take a second to think about the last three questions you
were asked. How did you answer? If you were asked about your
job, did you own the answer in a positive way? “I just completed
an event for over 100 customers and I'm thrilled with the feed-
back.” Or did you answer a little less positively..., “I just did
this meeting and I had to beg for every budget dollar and my

boss is so stupid!”

It’s not just what you say in your response but what your re-
sponse says about you. What are your responses really telling
people about yourself? And about your future — promotions,
salary hikes, increases in responsibilities rarely go to the gloomy
Gus or to the person who puts a bulls eye on other backs. Ex-
ecutives want positive leaders to emerge in their staff because
other team members will naturally follow the leader who owns

the answer optimistically and in a constructive manner.

There was another speaker at WEC, Ann Goudi, CMP, Chair-
woman for the 2009-2010 Meeting Professionals International
Board of Directors. Ann shared with the conference attendees
that, as a meeting professional, you need to talk the language of
the business you are in. You need to know your products and

services. You need to know how to read a balance sheet.

And, I paraphrase here but Ann also shared this: Define yourself
not by what you do but by how you do it. For example, if I were
at a networking event and was asked, “What do you do?” I should

answer along the lines of, “I contribute to the success of my com-

pany by adding positively to the bottom line. Here’s how I do
that....” Much different than answering, “I'm an Events and
Meeting Manager for our Marketing Department.” Wow — and
talk about getting out of my comfort zone! Try practicing this —
i’s much harder to put into words how you contribute to your

business’ bottom line than it is to say your job title.

And, T know some us might ask — “How do I
know what I contribute to the bottom line?” There
might be hundreds of people in your organization.
There might be millions in premiums. Somewhere
in there is your contribution. Did you look for
ways to save money this year — and, if you were
successful, how much? Can you link into sales di-
rectly back to program attendees? Were processes

reviewed and efficiencies in staff time redefined?

Tami Gilbertson,

I am certain there are indicators which we can all CMB works for
quantify to determine our ROI. It’s adjusting to a WPS Health ‘[”‘
different thought process. It’s more than answering surance and is the
« » 1 o President of the
Wias the event successful?” It is answering “How MPL-WI chapter

did the success of the event contribute to the com-

pany’s bottom line?”

Wally Jankowski, PE, was the facilitator for the MPI-W1I Board
of Directors Leadership Retreat. He asked the question, “Why
can't you determine ROI for your MPI roles?” And, you know
we can! The networking can help you establish better relation-
ships which can lead to a multitude of benefits: more open com-
munications, keener negotiations, more tailored experiences and
so on. The education can teach you new trends, hone existing
skills, and expose you to new processes. Volunteering can help
you with applied opportunities that may not be a part of your
day to day job. Need to spiff up the writing skills? Write articles
for the Agenda. Want to catch up on social marketing? Join the
Web Team! Need more experience working with speakers — yep,
there’s a spot for you on the Education Team. We should all
sit down with the senior executive in our reporting lines and
review our MPI ROI with him or her.

As you review your own list of questions, thoughts and ideas,
I encourage you to consider adding one or more of these! I am
finding these nuggets very useful! Thanks for reading this column
and thank you for you continued support of MPI-W1! )

s

77/ %
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EDUCATION UPDATE

ately, I've been able to take a little bit of
time to reflect on my journey in this indus-
try. There is a little something wholesome
about reflection that keeps you humble to
the work that you do. I must say, that I could not have got-
ten this far without the power of knowledge. And not just any
knowledge...knowledge that comes from surrounding yourself

with people that have the hearts of teachers.

A degree from a university or certification from a national orga-
nization is great, but sometimes the pure knowledge that comes
from experience and interactions with your business partners in
your meetings and events are the ones that are the most valu-
able. I have learned to cherish those moments. I cherish the
first time I detailed a meeting and over-anticipated the meeting
size. There were too many attendees for the number of tables
that could fit in the room. I cherish the setup captain at the
hotel I worked in, that chastised me and taught me — what re-
ally works, from his perspective — not the sales kit perspective.
I cherish the time when one of my clients, a third party plan-
ner, used my hotel as a scapegoat for the inconsistencies in lost
details that he didn follow through on with his client. If it
wasn’t for him, I would not have known how important the
documentation process is when planning a meeting and event.
All of us have moments like this that we can capture, appreciate

and learn from.
Education does not always have to come from a meeting, or a

certification program. Those programs are definitely valuable in

their own right, but there is something to say about the learning

8 | September/October 2009 MPI Agenda

value of the moments that we all share in our lifetimes. Some
teachable points for me that I ask myself when I find myself in

a less than desirable moment are:

What can I learn from this moment?

What can I do to change the energy surrounding
this moment?

How do I feel after my emotions are no longer sur-

rounding the moment?

These questions help me keep a level head and maintain balance
in my chaotic life as a meeting and event planner. If T can learn
from a mistake, or even learn from a challenging client or situ-
ation, then I would take that learning piece with me and file it
away somewhere that I can access it should the need arise again.
Positive energy has also proven to change the vantage point of
my day as well, if I can change the negative energy surrounding
an uncomfortable moment, then I can learn from that. And
finally, emotions can get the best of everyone, especially when
things get very busy. If you can step back, take out your feel-
ings, you will find that you will be able to see a clearer picture
and resolve your situation just a little faster. Take a moment to

reflect on your journey in this industry. )

Naomi Tucker, CMP is a project
manager for Humana Inc. and is the Vice
President of Education for the MPI-WI
Chapter.
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oD You KNoW ¢

The Federal Bill Emerson
Good Samaritan Food Donation Act

Did you ever wonder what to do with left over food items from
your meeting or event, but were worried about donating any-
thing due to liability reasons? Both planners and suppliers can be

faced with these scenarios on a daily basis.

Millions of pound of
food and groceries go
to waste each year. To
encourage companies
and organizations to
donate healthy food
that would otherwise
go to waste, they are
protected from criminal and civil liability under the Good Sa-

maritan Food Donation Act.

INTRODUCING A NEW LEVEL OF AFFORDABLE LUXURY

On October 1, 1996, President Bill Clinton signed this act to
encourage donation of food and grocery products to non-profit

organizations for distribution to individuals in need. This law:

o Protects you from liability when you donate to a non-profit
organization;

o Protects you from civil and criminal liability should the prod-
uct donated in good faith later cause harm to the recipient;

o Standardizes donor liability exposure. You or your legal coun-
sel do not need to investigate liability laws in 50 states; and

o Sets a floor of “gross negligence” or intentional misconduct
for persons who donate grocery products.

o Congress recognized that the provision of food close to rec-
ommended date of sale is, in and of itself, not grounds for
finding gross negligence. For example, cereal can be donated

if it is marked close to code date for retail sale.

The bill was named for Rep. Bill Emerson (R-Missouri) who
fought for the proposal but died of cancer before it was passed.
To learn more about this act go to http://feedingamerica.org/part-
ners/product-partners/protecting-our-partners.aspx. Although this

is not a new law, it just may be something that you didn’t know!

With $19+ million in renovations, you'll discover a new Hyatt Regency Milwaukee. Rich zebra wood,
glass tile and stone are just a few of the stylish touches added to our 481 guestrooms, lobby and
new restaurant and bar — Bistro/Bar 333. Add 21,600 square feet of flexible meeting space, a 24-hour
business center plus an experienced team of event planners, and you'll find your next meeting to be

more than successful. Now, you can also take advantage of the new Hyatt Gold Passport Planner
Rewards Program to earn points for free nights, future meeting credits and more. For information,

call 414 276 1234 or visit milwaukee.hyatt.com.

333 WEST KILBOURN AVENUE

HACALT

REGENCY

MILWAUKEE

MILWAUKEE, WISCONSIN 414 276 1234
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PLANNER PROFILE:

MARY ELLEN RADJENOVICH

Place of employment: Medical College of Wisconsin,
Department of Family & Community Medicine

Job title: Program Coordinator II
How long in the meetings industry? Over 10 years
How long in MPI? May 09

Tell us about your company and/or position: My main
function at the Medical College of Wisconsin, Department
of Family & Community Medicine is to manage and co-
ordinate all departmental continuing medical education
(CME) activities. This currently includes the Annual Winter
Refresher Course for Family Medicine. This is for primary
care providers, mostly family doctors and some physician as-
sistants and nurse practitioners. It is a three day conference
which has three tracks running concurrently and is held in
the Milwaukee area usually in the month of February. The
other conference is also an annual conference for Behavioral
Science in Family Medicine. This conference is held over a
four day schedule with five tracks running concurrently and
is usually held in the Chicago area. Both of these confer-
ences usually have a couple of hundred attendees. This year,
I worked on starting up a new emergency medicine confer-
ence. We're also in the process of starting a new “women’s
conference” which will be held in the fall of 2010.

Tell us about your family:
My husband and I just celebrated our 30" wedding anniver-
sary. We have two wonderful children, a son named Peter

and daughter named Deanna.
Where were you born? Milwaukee, W1
Where do you currently live? Franklin, W1

Favorite Pastimes: Gardening, water aerobics, baking/
cooking, entertaining with friends and family, crafts and

traveling

Person you admire most and why: Martha Stewart for her

entrepreneurship, foresight, and the ability to build wealth.

Words to live by: Hard work, honesty and fun.

Dream vacation: We just enjoyed three weeks in Hawaii and
Australia, so maybe a couple of months, during summer, in

the Greek Isles.

If I won the lottery I would: Depending on how much it
was worth, I would buy a couple of acres of land and build
a 5,000 square foot house with a large swimming pool and
beautiful gardens. I would also travel, get involved with
a few worthwhile charities and financially help out a few

needy people.

Special personal accomplishments: Personal accomplish-
ments: | raised two accomplished children and went back
to college in my later years for a degree. Professional accom-
plishment: We just pulled off a new conference where we had
to change properties the day of the conference due to flood-
ing of the facility, and I published an article in the Wisconsin
Medical Journal and the Journal of Family Medicine. &)

WISCONSIN

MEETINGS

The Magazine to Help You
Plan Events in Wisconsin

Mailed twice each year, plus an annual
Resource Guide

*Updates on WI venues and properties
*WI Destinations for your next event
*Ideas for memorable outings

*Legal info

*Catering tips

Subscribe for FREE
800.386.3228 or
email bpeck@ntmediagroup.com
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MPI-WEC 2009 AT A GLANCE

Tami Gilbertson, CMP our Chapter President extraordinare enjoys the
WEC Open Reception in Salt Lake Cizy.

The theme of this year’s World Education Conference hosted
in Salt Lake City, July 11-14, 2009 was appropriately titled,
“When we MEET, we change the world.” At the opening ses-
sion on Sunday morning, there was an awesome graphic pre-
sentation bringing this theme to life. One by one...on the

screen...flashed world changing events.

‘The Meeting of the Continental Congress was held in May, 1776
to appoint a committee to create the Declaration of Indepen-
dence. The Declaration of Independence signed in July, 1776

introduced a fundamental change in the view of government.

The first women’s rights convention was held in Seneca Falls,
New York in 1948, after 2 days of discussion and debate, 68
women and 32 men sign a Declaration of Sentiments, which
sets the agenda for the women’s rights movement. After 72 years
of struggle, the Nineteenth Amendment, granting women the

right to vote, was passed in 1920.

The 1963 March on Washington raised public consciousness of
the civil rights movement and established Martin Luther King,
Jr. as one of the greatest orators in U.S. history. Kennedy’s Civil
Rights bill was still being debated by Congress when he was
assassinated in November, 1963. President Lyndon B. Johnson

took up the cause and the legislation was passed.

As we were all moved by the enormity and impact of our roles,
the words on the screen blended seamlessly to create the world
globe. It was a very cool illustration and brought home the

message that meetings do matter!

12 | September/October 2009 MPI Agenda

By Marie Johnson, CMB is the MPI-W1I President-Elect & the
Regional Sales Manager for Trans International, LLC

The opening session continued with presentations from Ben
Stein, economist, actor, former political speech writer and
meeting advocate. He chimed “bringing oxygen to the living
organism of business meetings is good for the economy.” Next
on stage, Gary Loveman with Harrah’s in Las Vegas, shared case
studies to demonstrate how meeting professionals are dealing
with challenges posted by the current economic climate. The
session wrapped up with Betsy Myers and her personal expe-
riences in how meetings and human connections are shaping

political campaigns.

Over the course of the next three days, we were all immersed
with new insights, learning opportunities and business con-
nections. The tone of the conference was that there is a critical
shift happening in our industry and it is more important than
ever to position ourselves within the strategic framework for
our organizations and clients. Educational tracks included:
Thriving in a Complex World; Strategic Meetings Manage-
ment; Small Business Owners; Core Meeting and Industry
Skills; Technology; Professional and Personal Development;
Corporate Social Responsibility and Green Meetings; Inter-
national Meetings; Meeting Design Formats and Techniques;

and the Insider’s Exchange.

While our numbers were smaller than in years’ past, our energy
and enthusiasm were dialed high. Representing Wisconsin, we
had 11 attendees total. We'd also like to recognize the two com-
panies that supported MPI and exhibited at the event — Visit
Milwaukee and PC Nametag.

Jack Allison, CHSP Dir of Sales & Marketing H)'/att Regency
Milwaukee
Angie Brown Vice President PC Nametag
Tami Gilbertson, CMP MG, Advert|5|.ng & WPS Health
Sales Promotion Insurance
Alexandra Harjung Student MATC

Marie Johnson, CMP

Regional Sales Mgr

Trans International

Kelly Langenecker

Natl Convention Sales

Visit Milwaukee

Drew Nelesen

Meeting Planner

The Rees Group, Inc.

Bethany Olsen

Program Assistant

CESA6

Gwen Seeboth

Dir Customer Relations

Acuity

Carmen Smalley, CMP

Regional Account Mgr

North Central Group

Nick Topitzes, CMP

President

PC Nametag




The reasons for attending MPI-WEC are many — world class
education, top-notch events, networking with peers and mar-
ketplace opportunities to name just a few. While attendees are
able to connect with industry professionals around the globe,
we are also able to deepen relationships within our own chap-
ter. On Monday night, we held the MPI-W1I Chapter reception
at a little place called Squatters. Nick Topitzes, CMP with PC
Nametag graciously sponsored the reception. We would also
like to recognize the Minnesota and Chicago Chapters for in-

viting us to attend their receptions.

But, enough from me, let’s hear what others have to say...

* Jack L. Allison, CHSP, Hyatt Regency Milwaukee
Why did you decide to attend WEC this year?
I chose to attend MPI as our hotel has not in the past couple
of years, and with the current economic situation, we all must

be looking at new avenues in which to cultivate business.

* Kelly Langenecker, Visit Milwaukee

What was the highlight of the conference for you?

The highlight for me was running into Danny Gokey, Adam
Lambert, Kris Allen and other Idol stars on the streets of Salt
Lake! :) I most enjoyed the educational sessions on corpo-
rate social responsibility. The timely information adheres to
planner and supplier alike for a greener, more earth-friendly
industry. VISIT Milwaukee partnered with the American

Society of Quality to present similar material in the past to

MPI attendees await the main act, Smash Mouth, ar the WEC Closing
Reception.

the Washington DC and Milwaukee market. It is great to see

how exponentially the exposure has grown!

Bethany Olsen, Fox Valley Technical College

Why did you decide to attend WEC this year?

As a student, [ felt that by attending World Education Con-
gress and networking with members of MPI from all over
the world, it would help me discover what segment of the

industry I would like to focus on and pursue a career in.

Nick Topitzes, CMP, PC Nametag

What did you think of the opening session?

I thought the opening session was good, particularly Ben
Stein. He did a great job of reminding us of the value of
meetings. It did make me sad that MPI had done away with
its legislative programs and was unprepared to respond to the
AIG controversy when it occurred — letting politicians walk

on us like a doormat.

Carmen Smalley, CMP, North Central Group

Which educational session did you find the most beneficial
and why?

The session on LinkedIn was very helpful in how to improve
on the profile when people are looking for you, your city, or
your company. I even got the speaker to say Madison, Wis-

consin like eight times in the session and there were about

150 people in the session. @

q psi
Marie Johnson, CMR and Carmen Smalley, CMP, are all smiles for the
Chapter Leadership workshop.
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MPI CHAPTER LEADERS
CONFERENCE 2009 LEADNOW

DV PR A BT D A GOV RN A BT RO A E

Each June, MPI hosts the Chapter Leaders Conference to bring
together the volunteer leaders for the upcoming year. I traveled
with fellow 2009-2010 board members Denise Henson, Susan
Kainz, Tina Luther, CMP and Naomi Tucker, CMP. As always,

the Wisconsin Chapter was well represented!

MPI really ramped up the excitement for the weekend in Fort
Worth with opening comments from 2008-2009 MPI Chair-
man Larry Luteran, followed by inspiring words from 2009-
2010 MPI Chairwoman, Ann Godi, CMP. Keynote speaker
for the afternoon, Bryan Dodge, continued the afternoon’s en-
thusiasm. Dodge, a moving speaker and author, hit the theme
of the conference. It is you who can make decisions to drive
change, both in your personal and professional lives. If we don’t
LEADNOW, who will?

As in typical MP1I fashion, the evening was capped off with a beau-
tiful reception and very important networking. The time was ben-
eficial to all to meet and learn from others in the same role in dif-
ferent chapters about what their plans are for the upcoming year,

expected outcomes for the conference and so much more.

1. President

ime and we havea bold mesageforViingots

meetings mater:
t the pmbiem.

etings..

+f the colution; 10

MPI-WI VP of Membership Susan Kainz writers her thoughts
to share with President Obama on “The Wall.”
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2009 CHAPTER LEADERS CONFERENCE
JUNE12-14 - PryomTa ez @MPI

Amber MacArthur, social media expert, kicked off Saturday morn-
ing with an array of information on what is available to use and
how our chapters can join the social media craze. I thought I had
an idea of what was all out there, but boy was I wrong. The 2009-
2010 Communications Team has a lot to look forward to. Cant

wait to see where they take us!

Moving on to the heart of the conference, we attended breakout
sessions designed for each role of the board. Important informa-
tion was shared and fabulous conversations began around finance,
education, communications, membership, leadership and admin-
istration. There were so many best practices shared by MPI staff,
past, current and future chapter leaders. Thank goodness for audio

recordings of the sessions!

Networking and idea-sharing continued at lunch with roundtables
within your board role. MPI Foundation Executive Vice-Chair-
woman Katie Callahan-Giobbi addressed the group about all of
the wonderful grants and scholarships available. Short stories were
shared from chapters and members who have put these services

to good use. Speaking of putting MPI Foundation grants to good

Larry Luteran, 2008-2009 MPI Chairman, addresses the
group at the Friday opening session.



use, have you seen how your MPI-Wisconsin Chapter is using
their grant for the new Web site? And, don’t forget to see another
grant in action at Fall Education Day in November in partnership
with the MPI-Minnesota Chapter.

Back to the breakouts for the afternoon. The networking and
idea sharing that took place at the conference truly exemplified
the global reach of our organization, along with the shift from
an industry in crisis to an industry in recovery, as stated by MPI
COO Trey Feiler in a candid afternoon discussion about the

state of our industry.

Sunday morning wrapped up the conference with a chance to
connect with like-sized chapters and your own board to begin the
ever-important task of planning the year to come. A final conver-
sation with what was learned and what plans will be implemented
closed the conference. From all ends of the globe, one common

feeling rang out loud and clear — this will be the best year ever!

As a first time attendee and with one year of board service un-
der my belt, the 2009 MPI Chapter Leaders Conference was
an awesome experience. I came away knowing that my passion
for this industry and our MPI-Wisconsin Chapter is and will
continue to be strong. It reminded me that we all have the

power to make a positive impact when we volunteer. Let’s work

together to make this the best year we can make it. I am ready

to LEADNOW, are you? @

Alison Huber is the Event Planner for
the Wisconsin Association of School
Boards and the Director of Profes-
sional Development for the MPI-WI
Chapter.

Business and leisure
connections made daily
in Central Wisconsin

Stevens Point/Plover is located smack dab in the
middle of Wisconsin, so you don't have to drive hours
and hours to get to one of the best meeting,
convention and retreat destinations in the Midwest.
Stevens Point/Plover has great new facilities —
we can accommodate a meeting for five people to
receptions for 1,500 people and just about anything
in between. Nowhere will you find more assistance,
better service and warmer hospitality.
Let Convention Central plan your next meeting
or convention in Stevens Point/Plover. Make the
business/leisure connection. Call for your Convention
Central Planners Kit! 1-800-236-4636 or visit

www.conventioncentral.org

STEVENS POINT
PLOVER

WISCONSIN

travelwisconsin.com
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HOW MOST BEVERAGE
FUNCTIONS ARE SOLD

Beverage functions can be
packaged, priced and sold
many different ways. Before
evaluating the various op-
tions available, the meeting
planner must decide whether
the beverage function will be

offered as a:

e Cash Bar a.k.a. “No-
host Bar”: Attendees
buy their own drinks,
usually purchasing

tickets from a cashier

to exchange with a

bartender for a drink.

At small functions, the bartender may collect and serve,

eliminating the cost of a cashier.

¢ OpenBar a.k.a.”Host Bar”: Attendees do not pay for
their drinks. The meeting planner or a sponsor pays
for everything. Liquor consumption is higher because

someone else is paying.

e Combination Bar: A blend of the cash bar and the
open bar. You can host the first hour, after which the
bar reverts to a cash bar. The typical combination in-
volves the meeting planner paying for each attendee’s
first two drinks and the attendee paying for any subse-
quent drinks. This combination method provides free
drinks to attendees, but retains control over cost and

potential liability for providing unlimited drinks.

e Limited Consumption Bar: Establish a maximum
dollar amount that you want to spend. The bartender
rings up the price of each drink, and when the maxi-
mum is reached, the bar shuts down. Typically the bar
stays open, but reverts to a cash bar. This is a type of

combination bar.

Beverage Function Charges

The ways in which beverage function prices are set differ from
the way meal prices are typically calculated. Usually with food
the menu prices include all charges for food, labor and direct/
indirect operating expenses. This can be the case with bever-

age functions, but usually there are different options available,
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whereby you can pick and
choose what you want in
terms of products and ser-

vices and pay accordingly.

Charge per Bottle

This is a common option
for open bars and poured
wine service used for meal
functions. The meeting
planner pays for all of the
opened liquor bottles. A
physical inventory is taken
at the beginning and end of
the function to determine
liquor usage. Most cater-
ers charge for each opened bottle, even if only one drink was

poured from it.

This pricing method saves money, but is inconvenient to
monitor and calculate. You do not know the final cost until

the event is over.

You can have opened and unopened bottles delivered to a hos-
pitality suite, to the room of a VIP to use during the convention
or meeting, or to another beverage function scheduled later on.
In the case of wine, you can try to use it for a meal function
later on, or you might include it in complimentary fruit baskets

for meeting VIDs.

Charge per Drink

This is a common option for a cash bar. This method uses drink
tickets or a cash register for control. Normally, the price per
drink is high enough to cover all expenses in addition to the
cost of the liquor (e.g., garnishes, cocktail napkins, drink stir-
rers, etc.) Individual drink prices are set to yield a standard
beverage cost percentage established by the caterer. The caterer’s
cost percentages range from about 12-18% for spirits and typi-

cally around 25% for beer and wine.

Charge per Person

This is a common option for open bars. This method is more
expensive for the meeting planner, but less work and hassle.
You choose a plan, such as premium liquors for one hour, and

then tell the caterer how many people are coming. Costs are



known ahead of time—no surprises. If, for instance, you have
500 attendees and the charge is $25.00 a piece, you know that
the total charge will be $12,500.00 and can budget accordingly
and confidently.

Tickets are usually collected from attendees at the door, and the
guarantee is monitored and enforced. The meeting planner must

provide a firm guarantee before negotiating a per-person charge.

Charge per Hour

'This option is similar to the charge per person. It is common for
caterers to include a version of the per-person pricing method
when pricing this option. This option often includes a sliding
scale, with higher cost for the first hour. This is because guests

usually eat and drink more during the first hour, then level off.

Here is an example of how this option is priced: there isa $25.00
per-person charge for the first hour, and a $20.00 per person
charge for the second hour. If the function has, say, 100 guests
for a two-hour reception, the total charge would be $4,500.00
plus, plus [($25.00 x 100)+ ($20.00 x 100)].

Like the per-person option, the meeting planner must provide
a firm guarantee before negotiating a per-hour charge. Fur-
thermore, no consideration is given for those who arrive late
or leave early; in the example above, the charge is $45.00 per

person, regardless.

Flat-rate Charge

This option is similar to the price per person and to the price
per hour. You pay a flat rate for the function. Typically, the ca-
terer will assume that each attendee will drink about two drinks
per hour for the first hour and one drink per hour thereafter.
If your group does not drink this much, you may be able to

negotiate a lower price.

The total charge will vary based on the number of attendees,
whether well, call, or premium brands are poured, how many

unique products the caterer must provide and the type of service.

This is an easy way to purchase a beverage function. No matter how
many drinks attendees consume, the meeting planner will know in
advance what the total cost will be. You will not have to worry about
exceeding your budget. Nor will you have to wait for an inventory
of opened liquor containers or an audit of the number of drinks

prepared and served. There are no unwelcome surprises.

The Best Option?
The best option varies from group to group. Consider the fol-

lowing example, using typical beverage charges:

The caterer charges $80.00 for a bottle of bourbon that yields
twenty-seven, 1 % ounce drinks. Each drink costs $2.96. If at-
tendees are expected to drink two drinks per hour, a one-hour
reception for 1,000 attendees would cost almost $6,000.00 if

you purchased the event on a per-bottle basis.

If you purchased the event on a per drink basis, the cost per
drink would be higher; let’s say it would be $4.00 per drink. In
that case, the event would cost the same group $8,000.00.

If you purchased the event for a cost per person, the price
charged by the caterer would typically be over twice the normal
cost per drink; let’s say it would be $10.00 per person, all-you-
can-drink. The event would cost the group $10,000.00.

The caterer usually earns more with the per-person option. The
per-person option may also be better than the per-bottle choice.
In the examples above, the per-bottle choice seems pretty good.
However, the potential total cost of $6,000.00 may be underes-
timated. If there are no pouring controls in place, there can be

over pouring and spillage, which you will end up paying for.

Labor Charges

Sometimes labor charges are included in the beverage charges
noted above, and sometimes they are not. Sometimes, you will
have to pay extra charges for bartenders, bar backs, cocktail
servers, cashiers, and corkage. This may be an attractive way of
doing business for some meeting planners, because it gives them
a chance to negotiate better overall prices for their events. These
charges are negotiable, depending on the value of the business
generated for the caterer. If a cash bar sells over $1,000.00 in
liquor during a reception, the bartender charge may be waived
if negotiated in advance. But unless yours is a very lucrative

group, the caterer will pass on the labor charges to you. &

Excerpted from A Meeting Planner’s Guide to Catered Events,” by
Patti Shock & John Stefanelli

Patti Shock is a professor and the director
of distance learning in the Harrah Hotel
College at the University of Nevada, Las
Vegas. She has received numerous industry
awards and she speaks often at industry
meetings. She teaches Catering and Intro
to Conventions online. She has written five
books, including her most recent, ‘A Meeting
Planner s Guide to Catered Events’. For
more detailed info: http.://hotel.unlv.edu/
hotelweb/shock.html
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When planning menus, responsible meeting planners consider
many things and always aim to please their attendees. Will there
be enough food? Which items have worked well in the past,
which items have not? What are the demographics of the group?
Will the food presentation meet our expectations? Do we need
special menus for vegetarians or people with food allergies? Is the
budget in check? The thoughts and questions that go through our

minds are plentiful.

Often in meeting planning, and in life, many of us
fail to pay enough attention to the topic of nutri-
tion for wellness and energy. Did you know that by
serving certain foods, you can encourage your peo-
ple’s attentiveness and ability to concentrate? I find

this subject and how it relates to meetings fascinat-

ing, so I asked some associated questions to several

Tracy Toth is the
Assistant Direc-
tor of Sales for
the Osthoff Re-

sort in Elkart

Lake.

MPI-Wisconsin Chapter planners and sought out
expertise from a nutritionist, all of which helped

my information base for this article.

Now first and foremost, a good meeting planner

always keeps the client’s desires the priority, right-

fully so. That thought was expressed by each MPI
member who contributed and I want to pay respect to it, because
it is probably the most important aspect of our jobs. I am hoping
that you can take away a few tips from this article that will also
help you sneak in some nutrition for wellness and energy, without
sacrificing your group’s wants and needs. I think by using some
of this information, we can make ourselves even more valuable as
planners. I would wager that many of the people we work for do
not think in detail about this subject, yet it is really a key aspect to

what we are able to take away from a meeting or session.

When selecting breakfast items, it is important to know that starting
the day with protein is crucial to get metabolism and concentration
going. I know—ryour group wants fried bread! Try to offer one or
two options such as omelets, hard boiled eggs, yogurt, cheese, nuts
or seeds. Combining protein with whole grain car-
bohydrates, for instance whole grain toast or
English muffins with peanut or other
nut butters, is optimal. A serving of
fruit rounds breakfast out quite

nicely and is always popular

with most attendees.

How many of us have experi-
enced, or watched our attend-

ees experience, that after lunch
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tial. They are packed with nutrients to keep your energy u

as satisfy your appetite, all while providing fewer calories. F
out lunch with a whole grain roll or side of rice, but be careful not
to let items like those be the main focus of the meal. Avoid dessert
if possible, otherwise try to choose something low(er) calorie or
low in carbohydrates. Your CSM can assist you and make sugges-
tions that meet your needs. These tips should help keep attendees
in peak shape for soaking in the afternoon meetings. Your speakers

will thank you!

Suppliers can and should work with you to make sure your guests
are pleased. Planners and suppliers alike want the guests to en-
joy their food and be happy. Attendees are mainly concerned that
their food tastes good. Wouldn' it be nice if we could accomplish
all of this while serving nutritionally balanced meals? I encourage
suppliers to work with their food and beverage teams to create
balanced meals on their menus. Use descriptions about the taste
versus labeling things “low-fat” if needed. Many think healthy is

the equivalent of bland, and of course that is not true.

Now, I realize that there will be many times that we just won't
provide that perfect meal or many of our attendees will choose
that fried bread at the continental breakfast instead of the English
muflin with peanut butter and fruit. I suggest that you try to work
in an active break of some kind which will also help. Doing simple
breathing exercises or a brief five minute walk can clear the mind
and allow a person to recharge & refocus. Sitting in a chair too
long creates tension in muscles so moving is key to prevent brain
fog as a result of simply sitting all day. Your supplier friends should
be able to assist you in finding someone to lead this if the facility

you are using does not already offer it.

The more valuable we can make ourselves as meetings experts, the
better, especially in these tough economic times when many of us
are fighting to keep our jobs. I hope this is just one more aspect of
substance we can identify and refine as we strive to show our true

worth on a daily basis.

I would like to thank MPI-Wisconsin members Lisa Lawry, Gloria
Nelson, Audrey Schmeeckle and Alison Huber for their feedback
and input on this topic. Lisa Grudzielanek, registered dietitian who
specializes in functional nutrition therapy, who was my professional

resource can be reached at Lisa.Grudzielanek@gmail.com. &
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e Beautifully Renovated Meeting
Space, Lobby and Guest Rooms

e Award-winning Reputation for
Service and Food

¢ 40,000 sq. ft. of Conference Space

* Free Wireless Internet Access in
Lobby, Business Center and
Guest Rooms

e 5 Unique Restaurants, 3 Lounges,
Indoor Pool and Fitness Center

 Voted Best Hotel for Business
Meetings - Corporate Report Wi

Home of the Legendary
VINCE

STEAKHOUSE

"Commitment to Excellence”
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RADISSON PAPER VALLEY HOTEL

DOWNTOWN APPLETON

333 West College Avenue

920-733-8000 e 800-242-3499
www.radissonpapervalley.com ¢ www.montclairhotels.com

Not all greens are created equal.

Up north green is more brilliant. It's pure and
it runs deeper. It's in our lush woods. Crisp
blue skies. Days spent on the lakes. It's in
our Travel Green Wisconsin certification
verifying our area's commitment to making
environmentally thoughtful choices. And it's in
our ability to meet your group's every meeting,

team-building adventure or retreat need.

For more information, contact Corrie Lam,

our director of group travel.

ARBOR VITAE - WOODMRU

Minocqua.org/groups
1-800-44-NORTH
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sweet rewards are withiwn reach
WHEN YOU PLAN YOUR NEXT MEETING IN JANESVILLE

Delicious gourmet sweet treats and a free room night are waiting for you.
Visit www.janesvillecvb.com/meeting-planners/sweet-treat for details.

=
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travelwisconsin.com
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NEW MEMBERS

Please help us welcome our new members!

LESLEY C. BARKHAHN

Experimental Aircraft Association (EAA)

PO Box 3086
Oshkosh, WI 54903
Tel: 920-426-6510
vrohahn@new.rr.com
Student

KATHY CARLSON

BBJ Linen

7855 Gross Point Road
Skokie, IL 60077

Tel: 847-329-8400

Fax: 414-355-9325
kcarlson@bbijlinen.com
Supplier Meeting Professional

DANNY D. CARTLEDGE
Wisconsin Expo, Inc.

1076 Western Drive

Hartford, W1 53027

Tel: 262-670-1300

Fax: 262-670-1360
wiexpo@aol.com

Supplier Meeting Professional

ELIZABETH N. DELONG

W305 S4553 Brookhill Road
Waukesha, W1 53189
elizabeth.n.delong@gmail.com
Student

JOYCE M. FRISCH

Tel: 608-231-8556

Fax: 608-236-8556
joyce.frisch@cunamutual.com
Student

CORTNEY FUERST

The Bull at Pinehurst Farms
1606 Sibley Court

Sheboygan, W1 53081

Tel: 920-838-2259
cortney_broaddus@yahoo.com
Supplier Meeting Professional

ERIN HANDEL, CMP, CMM

722 Milky Way

Madison, WI 53718

Tel: 312-316-0305
erin@bankerstuff.com

Meeting Management Professional -
Planner

DAVID HUME

The Abbey Resort & Avani Spa
269 Fontana Boulevard
Fontana, WI 53125

Tel: 262-275-9083

Fax: 262-275-9915
hume@theabbeyresort.com
Supplier Meeting Professional

MEGAN HUSBAND

Visit Milwaukee

648 N. Plankinton Avenue 45
Milwaukee, WI 53202

Tel: 414-287-6329

Fax: 414-273-3559
mhusband@milwaukee.org
Supplier Meeting Professional

TRACI B. MANDELL

M3 Insurance Solutions

3113 West Beltline Hwy
Madison, W1 53713

Tel: 608-288-2790

Fax: 608-273-1725
traci.mandell@m3ins.com
Corporate Meeting Professional

RANETTE MAURER

Marcus Hotels and Resorts

9 East Wilson Street

Madison, W1 53703

Tel: 608-260-2363
rmaurer@hiltonmadison.com
Supplier Meeting Professional

VALERIE NEELY

Brookfield Convention & Vistiors Bureau

17100 W. Bluemound Road
Suite 203

Brookfield, Wi 53005

Tel: 262-789-0220

Fax: 262-789-0221
valerie@brookfieldcvb.com
Supplier Meeting Professional

DICK NELSON

MARCO

522 W. 17th Avenue

Oshkosh, W1 54902

Tel: 920-651-1247
dick.nelson@charter.net
Supplier Meeting Professional

LINDA A.OTT

Fon Du Lac Area CVB

171 S. Pioneer Road

Fond du Lac, WI 54935

Tel: 920-923-301

lott@fdl.com

Supplier Meeting Professional

KAELYN MARIE PERLBERG
Potawatomi Bingo Casino
1721 West Canal Street
Milwaukee, W1 53233

Tel: 414-847-7895

Fax: 414-383-7654
kperlberg@paysbig.com
Supplier Meeting Professional

LISA M. PFAFF
4918 N. Fuji Drive
Appleton, WI 54913
Tel: 920-832-1330
Inpfaff@gmail.com
Student

MARY ELLEN RADJENOVICH
Medical College of WI, Department
of Family & Community Medicine
8701 Watertown Plank Road
Milwaukee, W1 53226-05091

Tel: 414-456-8189

Fax: 414-456-6523
meradjen@mcw.edu
Association/Not For Profit Meeting
Professional

EMILY M. RUDEN

Doubletree Hotel Madison
525 West Johnson Street
Madison, Wi 53703

Tel: 608-251-5535

Fax: 608-251-4824
emily.ruden@hilton.com
Supplier Meeting Professional

JENNIFER LEE SHEA
328 River Street
Leicester, MA 15241
Tel: 508-612-2948
jlshea@uwalumni.com
Student

CAMMY WHITTAKER

BBJ Linen

9080 N. Deerbrook Trail
Brown Deer, Wl 53223

Tel: 414-235-7239

Fax: 414-355-9325
cgnat@bbjlinen.com
Supplier Meeting Professional
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STUDENT PROFILE:
JOYCE M. FRISCH €

1
Words to live by: Live everyday to its fullest

‘.,

as you never know when your time is up.”

Place of employment: CUNA Mutual Group
Job title: Exhibit Marketing Specialist

What drew you to the meetings industry? After 20 years in
working with Health, Life and Disability Insurance for credit
union employees, I was transferred to a position in Sales as a
Credit Union Visit Specialist which meant credit unions from
around the country would visit our campus, whether it would
be to solidify their relationship, conserve business or review pro-
posals for a new sale. In my role, I would coordinate all of their
logistics while onsite, make their lodging arrangements, work
with our field staff to plan their agenda and any outside activities
while in Madison. After three years, I transferred to an area that
was in charge of coordinating our trade show program for our
sponsored association events. This position finally landed me in
Corporate Meetings & Events in coordinating and executing on
our exhibits for our League and Association events. As of July, I

am in Marketing Communications doing the same role.

Tell us about your college program: I am currently enrolled
in the Meeting & Event Management Certificate or Associate

Degree Program at Madison Area Technical College.

Teams or projects that you have worked on for MPI or
would like to be involved with: As a new MPI member I
have not had much time to research your website as to what is

available. My time is limited until I complete my degree.

Dream vacation: Alaskan Cruise
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Where were you born? Dodgeville, W1

Where do you currently live? Mt. Horeb, W1

Tell us about your family: I've been married for 21 years
and we have one son, Kyle who is 17 and a junior in high
school. The newest addition to the family is a seven month
old Burnese mountain dog, lab & retriever mix. Her name is

Jasmine.

We are co-owners of LeCork Wine & Spirits in Mt. Horeb. As
a business owner, we are involved in the community and my
husband is serving his second term as the president of the Mt.

Horeb Area Chamber of Commerce.

Favorite musical group: John Mayer and groups from the
70’

Favorite pastimes: | enjoy spending time with our friends
and families, gardening, golf and entertaining. My husband
and I like to try new foods and recipes. We also have a cabin

in Adams County.

Person you admire most and why: My mother. She raised
five children, mostly on her own, and farmed. She had dif-
ficult times with my father, but never let on to us kids until
he had passed away. Family was very important to her coming
from a family of fourteen raised on the Dakota prairies. She

also taught us to be independent.

If I won the lottery I would: Start another business &)



Join us on Thursday, September 17, 2009, at the Kalahari Waterpark Resort
Convention Center in Wisconsin Dells, for the 32" Annual MPI-WI Chapter Awards Gala

CONNECT with your fellow MPI members
INSPIRE others by sharing your experiences
CELEBRATE the accomplishments of this year’s members

5:30 - 6:30 pm Registration & Networking Reception
6:30 — 8:00 pm Welcome/Dinner
8:00 — 9:30 pm Awards Presentation

After Glow Celebration in Kahunaville
with DJ & Dance

Business or semi-formal attire recommended

9:30 pm - midnight

Location: Kalahari Resort, 1305 Kalahari Dr., Wisconsin Dells, W1 53965, P: 877-253-5466, KalahariResorts.com

Group Room Rate: $89 for a standard room for Thursday. For those that would like to extend their stay, a
special rate of $99 is available for Friday. Reservations may be made by calling 877-253-5466 on or before Thursday,
September 3, 2009. Please ask for the MPI Awards Gala Room Block. Hotel room rates are subject to applicable state
and local taxes (currently 11.0%) in effect at the time of check in. Rooms with two queen beds may also be available
with a sofa bed and have a base price for four people in the room. When adding additional guests to the rooms with
sofa beds there will be a charge of $20.00 per person per night in addition to the base price. A sleeping room block does
not guarantee sleeping rooms will be next to each other.

Deposit policy for individual reservations: One night (plus tax) at the time the reservation is made.
Cancellation policy for individual reservations: 72 hours, or more, prior to arrival to receive full refund less $25.00
processing fee. Less than 72 hours prior to scheduled arrival forfeits entire deposit.

Connecting with the
Community September
Outreach Programs

Keep others warm. Help by donating
new or gently used scarves, hats, mit-
tens, gloves, and children’s boots. Dona-
tions will be given to the St. Vincent De
Paul Society for distribution to families
in need.

Make learning easy. Children need
any tools to help them complete as-
signments and school projects. Items in
need for local schools are pencils, pens,
glue sticks, crayons, paper towels, and
promotional items that can be used as
incentives for K-6 students.

Interested in donating a raffle item
or making an in-kind donation?
Contact Sara Beuthien, WPS Health
Insurance at (608) 221-6176 or Sara.
Beuthien@wpsic.com. This year’s raf-
fle will be limited to 32 items/pack-
ages (additional items will be used at
a future MPI event.)

‘What does
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mean to Youz
VALUE

m Flexible Suburban Rates
m Responsive, Experienced Staff
m Adaptable Spaces
m Limitless Amenities
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Shopping for a meeting place?

Iry us on for size.

Planners =
pick the Fox Cities
for affordability in
one of America’s
safest cities.

Attendees
rave about walking
to great dining,
entertainment and
other attractions.

Everyone
thinks Wisconsin’s
Shopping Place
is a great fit.
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WHO'S ni: NEWS

Changes & Accomplishments

“Your attitude, not your aptitude, will determine your altitude” — Zig Ziglar

Please join me in congratulating: Mary Godard, who joined the
sales team at the Ambassador Hotel in Milwaukee, along with
new Director of Sales, Lori Fuhrman.

Did you know? The new Patriot Center in Wausau, set to open
later this year, will have 60,000 square feet of Expo, Grand Ball-
room, and break-out space.

Patricia Kemner recently took a position at the Hotel Julien in
Dubuque, Iowa. She will, however, continue to be a member of

the MPI-WI Chapter.

Michelle Johnson joined the Business Development team of
Northcoast Productions in Green Bay, a full-service multi-me-
dia production company.

The Osthoff Resort in Elkhart Lake is the latest property to
GO GREEN with their new Travel Green Certification. Some
of their new green efforts include their own organic vegetable
& herb garden for their restaurants & cooking school, support
of local farms, the use of organic Spa products and silent water

sports such as kayaking to be more eco-friendly!

The National Football League’s
well-known MVP Award — giv-

en to its most valuable player
"¢ cach year — is one of the

most coveted recognitions

in all of sports. Recently, the
Radisson Paper Valley Hotel
in downtown Appleton re-
ceived its own MVP Award, hav-
ing been honored as the Most Valu-

RADISSON PAPER VALLEY HOTEL
ArpLeToN, WI &

R4 VEL DIR®!

able Property among hotels that regularly host visiting teams
each year during the NFLs schedule! Travel Directors from the
32 NFL clubs voted on the hotel in which they believe pro-
vided outstanding service to teams during the 2008 season. The
Radisson Paper Valley Hotel’s distinction was given in recogni-
tion for outstanding performance during the 2008 season, as
well as for its cumulative years of exemplary service to visiting

teams who play the Green Bay Packers.

Finally, last summer, we were inspired by Paulette Heney,
CMM, on her first triathlon. This year, it is our new Board
member, Taci Tolzman, who completed her very first triathlon
this past July in Pleasant Prairie, WI.

You GO girl!

Taci (third from the left) with her friends & fellow tri-athletes!

In addition, Denise Henson completed a 60 mile bike ride for
the Trek 100 in June. Tina Luther, CMP, Carmen Smalley,
CMP, and Laura Cornell, CMP, have all completed mara-
thons and various local runs this past year, as well! Talk about
an “active” chapter!! ©

Please e-mail me with any changes in employment, news ro cel-
ebrate, or recent success stories! - Sue Lidstrom, Director of Sales for
future Hyatt Place Hotel, Madison smlidstrom@hotmail.com

Sue Lidstrom

is the Director of
Sales-Hyatt Place
Hotel, Madison.
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FOOD FORTHOUGHT

Featuring: —(/z

Chef Cynthia Redman
Radisson Executive Chef Flourless

Chef Cindy Redman has been in the culinary arts arena for the C h O C O | a te TO rte

past 27 years. With her start as a cook in a restaurant and bar,

Cindy found her passion in creating dishes that were innovative 3 cups semi sweet chocolate chips

.. . 5 . . 1
and exciting for her guests. Cindy’s career started with Radisson V2 cup butter

in 1995, where she grew her abilities to develop inspiring plate 2 cups heavy cream

presentations and efficiently prepared catered events for up to 2 tablespoons Kahlua liquor

2,500 people. In 1999, Cindy embarked on an opportunity to

own and run a small restaurant and catering operation. After Plastic line 1 — 9” round cake pan.

four years in her own restaurant, she learned that the Radisson Combine all ingredients in a heavy sauce pan.
was looking for an Executive Sous Chef. Cindy applied and was Cook on medium and heat until completely melted
instantly welcomed back into this new and challenging posi- and starts to boil slightly. Pour into lined pan.
tion. For the next four years Cindy’s talents only grew, and in Refrigerate until firm.

November of 2007, she was awarded for her efforts by being For best results chill at least 24 hours.

named The Radisson Hotel Executive Chef. ¢
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SUPPLIER PROFILE: DAN CARTLEDGE

Place of employment: Wisconsin Expo, Inc.
Job title: Business Development Executive
How long in the meetings industry? 12 Years
How long in MPI? New Member

Tell a bit about your company and/or current position: Wis-
consin Expo is a full service general contractor for trade shows,
conventions, conferences, etc. We supply pipe & drape, skirted
tables, chairs, staging, carpeting, freight handling, etc. We pride

ourselves in our quality equipment and superb customer service.

Teams or projects that you have worked on for MPI or would
like to be involved with: W1 Expo will be supplying the pipe
& drape, skirted tables and chairs for the 2009 MPI Midwest

Conference at the Monona Terrace in Madison, W1.

Tell us about your family: I have an older sister Mary and a
younger brother Brian. We grew up in the meetings industry
with WI Expo being the family business owned by my mother
Carrie and father Dan.

Where were you born? West Allis, W1

Where do you currently live? Milwaukee, W1

Favorite Musical Group: Phil Vassar ‘
Favorite Pastimes: Baseball, basketball, football and soccer

Person you admire most and why: My parents. They built W1
Expo from nothing. They took a huge chance when we were
young and it paid off due to their hard work and dedication. My
sister, my brother and myself all played sports in our younger
years, high school and college. My parents never missed one of
our games even if it was in a different state while trying to run
a company. They are amazing and I love them for all that they

have accomplished.
Dream vacation: Costa Rica
Words to live by: Live life to the fullest

Special personal accomplishments: I received the Max
Sparger Scholar Athlete Award while playing baseball at
UW-Whitewater &

“Wisconsin Counties Association enjoys coming to La Crosse for our Annual Conference because of the warm
hospitality, convention and hotel space and the generous help the hotels and Convention & Visitors Bureau

give us while planning our events. It’s always a welcome to come back to.

La Crosse
Ay Bpinnt, Ui

800-658-9424
nerison@explorelacrosse.com
www.explorelacrosse.com

Choose La Crosse for its numerous restaurants, hotels, specialty shops, river boat trips, hiking and
biking trails, and regional shopping center all within minutes of the La Crosse Convention Center. It's a
convention planner’s dream...the space and support you need matched with the accommodations and
activities your attendees want.

Book your convention today. Call 800-658-9424 to reserve a date with the La Crosse Area Convention
¥ & Visitors Bureau in western Wisconsin’s premier city on the Mississippi.

I

Cheryl Fleck, Meeting Coordinator
Wisconsin Counties Association

st

la Crosse
Center

www. lacrossecenter.com
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WISCONSIN
CHAPTER

MPI Wisconsin Chapter
2830 Agriculture Drive
Madison, W1 53718

tel: 608-204-9816

fax: 608-204-9818

email: admin@mpiwi.org
web: www.mpiwi.org

SEPTEMBER 2009
1 7 September Chapter Meeting
Awards Gala

Kalahari Resort & Waterpark

Wisconsin Dells

Connecting you to the

global meeting + event community ;|  ocToBer 2009
: 1 5 October Chapter Meeting
Radisson La Crosse
La Crosse
NOVEMBER 2009
November Chapter Meeting
1 2 Fall Education Day in conjunction

with the MPI-Minnesota Chapter
Monona Terrace & Convention Center

Madison

DECEMBER 2009

1 O December Chapter Event
Holiday Event
The Abbey Resort

Fontana



