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Cherry Valley Hotel is the Cherry on Top 
of MPI Ohio Chapter’s February 2025 Navigate Conference

Recognize and Celebrate at Elevate 2024 
December 5 at The Brookshire Event Venue in Delaware, Ohio

Ohio Event Professionals’ Insights on blending 

contrasting elements for memorable meeting and event experiences
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Define is the official publication of the Ohio Chapter of Meeting 
Professionals International. It is published quarterly as a benefit of 
membership and circulated free of charge to MPIOH members.

Copyright, 2024. All rights reserved.

Permission requests to reproduce written materials should be sent to 
4010 Executive Park Drive, Suite 100, Cincinnati, OH 45241.

Information appearing in this publication is obtained from sources we 
believe to be reliable. The information may not be a complete statement 
of all available data and is guaranteed as such. Calculations are based 
solely on editorial judgment and analysis of technical factors and meeting 
professional industry information sources. Define is copyrighted and 
portions may be reprinted with the permission of MPIOH. Define is 
not responsible for the contents of its advertisements and advises all 
members to investigate claims before making any purchases.

THE  OFF IC IAL  NEWSLETTER
O F  M P I  O H I O  C H A P T E R .

O U R  M I S S I O N .
To enhance the overall quality and awareness of the meetings 
industry by ensuring the professional development and growth of its 
membership through targeted educational programs and networking 
opportunities.

R E G I N A  P I E R C E F I E L D
4010 Executive Park Drive

Suite 100, Cincinnati, OH 45241
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This is my last time writing this column 
which means I must start by giving thanks and 
gratitude. I want to thank all the past, current 
and future chapter leaders and volunteers.  
Great people make Great organizations.  

During the last few years, I feel we have taken 
a giant leap. Not that there was anything 
missing before. Organizations like ours 
benefited from strong leadership to get us 
through the pandemic. Then with the changes 
in our industry coming out of that, we almost 
had a blank slate to work with. We have tried 
many things to make this organization all 

things to all people. But, for many reasons we all know that does not work. 
You can’t please all the people all the time, so we try to please most of the 
people most of the time. Or more professionally said; By addressing the 
core desires of the majority, you create events that resonate with larger 
audiences, even if they don’t satisfy every individual need.

Which leads me to this issue of Define which discusses the challenge 
of creating memorable experiences by blending sometimes contrasting 
elements and styles. I thought I would use a bit of AI to introduce this issue.

In the fast-evolving meetings, events, and hospitality industry, the key 
to creating unforgettable experiences often lies in the art of blending 
contrasting elements. This “Sweet Life” theme embraces the challenge of 
merging seemingly opposing concepts—luxury with fun, tradition with 
modernity, or sustainability with opulence—to craft events that captivate 
attendees while exceeding client expectations.

Ultimately, the meetings and events industry thrives on innovation, and 
blending contrasting elements allows planners to push creative boundaries, 
delivering experiences that are not only memorable but also unique and 
meaningful.

Cheers and see you all soon!

   Jason

P R E S I D E N T ’ S  L E T T E R
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VICE PRESIDENT, COMMUNICATIONS
ANGELA HOFFORD DMCP
Business Development Mgr, Global Sales,  PRA
2456 Broadway, San Diego, CA 92102
602 .762 .1469
angela.hofford@pra.com
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W E L C O M E  TO  OUR
NEW  M E M B E R S !

JACKIE CAMPBELL                                                                 

AAA Club Alliance

ERIN KELLY

ELANA KOH

MAX LONG                                                                       

Visit Cincy

LYNN MYERS                                                        

Experience Columbus

SARA RHODES                                                   

DoubleTree 

by Hilton Cleveland Downtown

JOHN STROUSE                                                             

University of Northwestern Ohio

AMY YOUNG                                                                    

Portfolio

https://www.mpi.org/chapters/ohio/partnerships/advertising-opportunities
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T H A N K  Y O U  TO OUR
CHAPTER S P O N S O R S
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Successful meetings occur when attendees 
feel a strong connection to that destination. 
According to Scientific American, research proves 
that connections made during travel improve 
neuroplasticity, cognitive flexibility and memory, 
while reducing stress. Meeting guests and their 
organizations win when fully engaged with the 
destination, and attendees are happier and more 
likely to register for future meetings when they 
experience a connection with the host location. 
We recognized this during our $90 million 
restoration of one of Cleveland’s most historic 
and culturally significant properties, preserving a 
209-year history as Downtown Cleveland’s heart 
of hospitality while creating fresh, new spaces that 
inspire vibrant, productive meetings. 
We placed medallions throughout Hotel Cleveland 
to engage guests in the most fascinating stories 
of the city and our hotel. Using their phones, 
meeting guests are transported to the city’s – and 

POWERFUL STORIES & HISTORIC DESIGN 
immerse meeting attendees in authentic Cleveland

the nation’s – most important moments. Many 
more of the world’s most prominent travelers, 
including Martin Luther King, Duke Ellington and 
Eleanor Roosevelt, have been hosted and honored 
at Hotel Cleveland. When The Beatles stayed at 
Hotel Cleveland during their 1964 first U.S. tour, 
for example, mobs of fans and police stormed the 
hotel. This and other stories add to the richness our 
guests’ experience. 

Public spaces and guest and meeting rooms are 
decorated with historic images and maps. Our bar 
and restaurants highlight local ingredients and 
give a nod to the city’s culture and history. It’s all 
designed to meaningfully connect. Hotel Cleveland 
also immerses guests in the city’s exceptional 
culinary traditions, many from early Italian and 
Eastern European settlers. 

Find out more at hotelcleveland.com

6

http://hotelcleveland.com
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A R T I C L E  B Y
Kim Romance

Director of Sales and Marketing, 
Hotel Cleveland

Kim.Romance@marriott.com

F O R  Q U E S T I O N S 
R E G A R D I N G  G R O U P S E RV I C E S

Ashley Frisco
Executive Meeting Manager, 

Hotel Cleveland
Ashley.Frisco@marriott.com

mailto:Kim.Romance%40marriott.com?subject=Hi%20Kim
mailto:Ashley.Frisco%40marriott.com?subject=Hi%20Ashley
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A  WAT E R PA R K

Yes, it’s true. Kalahari is home to America’s Largest Indoor Waterparks.  

But what’s also true is that we have more than 200,000 sq. ft. of flexible  

event space, customizable audiovisual options, and exceptional service  

and support to create moments that go way beyond conventional.

K A L A H A R I M E E T I N G S .C O M ©2024 Kalahari Management Co. LLC

18825_Kalahari_2024 Group Sales_Ad_“Beyond A Waterpark”_OH_MPI
Trim: 8" W x 10.5" H • Bleed: None

18825_Kalahari_Ad_BeyondAWaterpark_OH_MPI_8x10.5.indd   118825_Kalahari_Ad_BeyondAWaterpark_OH_MPI_8x10.5.indd   1 8/15/24   10:37 AM8/15/24   10:37 AM
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E L E VA T E  2023 M E M O R I E S
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H a v e  Y o u r  E v e n t  a n d  S t r e a m  I t  T o o !
B Y  :  D AV I D  H E M M E R T

As Plato wisely said, “Necessity is 
the mother of invention.” This quote 
has resonated with me throughout 
my career, especially when COVID-19 
upended the event industry. Starting 
as a Decorative Lighting Designer, I 
never imagined becoming an expert 
in streaming technology. Yet, the 
pandemic forced us all to innovate 
and keep our clients’ messages alive 
when live events were no longer 
possible.

Streaming events became a crucial 
solution during the pandemic, 
allowing us to continue delivering 
content despite restrictions. From 
a planning perspective, streaming 
offers several logistical advantages: 
avoiding travel and lodging 
complexities and reaching a global 
audience effortlessly. Although we 
were grateful for the technology that 
sustained us, we eagerly awaited the 
return of live events. The social and 
networking opportunities they offer 
are irreplaceable experiences that 
simply can’t be fully replicated in a 
virtual space.

As live events returned, we realized 
the lasting value of streaming 
should not be overlooked. The 
equipment and labor needed for a 
live production often overlap with 
those required for streaming, making 
it more affordable than many might 
think to add a streaming component 
to your event. This hybrid approach 
allows you to capture the best of 
both worlds, enhancing the overall 
experience for your audience.
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H Y B R I D  E V E N T  A D V A N T A G E S :

• Convenience: Bring your conference to attendees and presenters, 
   no matter where they are located.

• Crowd Control: Manage crowded breakout sessions more effectively 
   and provide overflow rooms with better access.

• Outreach: Expand your audience globally, offering customized or 
   unlimited access to your event.

• Data Quantification: Track attendance levels and viewing trends and 
  collect valuable contact information through log-ins for future engagement.

While live events remain essential, integrating streaming elements into your 
production allows you to maximize the benefits of both formats. By combining 
these approaches, you can offer a cutting-edge experience that meets the 
evolving needs of today’s audiences, ensuring your event is both impactful and 
far-reaching.
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C O L U M B U S : 
TIMELESS TERMINATORS
Jason Linscott & Rob Kot

C L E V E L A N D : 
THE BEAN BAGGERS
Kristen Kilbane & Jennifer Gleba

C I N C I N N AT I : 
MEAN BEANS
Christy King & Sean Piercefield
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The 2025 MPI Ohio Chapter Navigate Conference offers a unique 
opportunity to experience the perfect blend of professional growth, 
meaningful connections, and enjoyable experiences. Held at the 
picturesque Cherry Valley Hotel, this two-day event is designed 
for meetings, events, and hospitality professionals to gather, learn, 
network, and grow in an environment that balances insightful 
learning with engaging fun.

You can have your cake and eat it, too—whether you’re diving 
into educational sessions, participating in thought-provoking 
discussions, or enjoying the vibrant social events. It’s all about 
making the most of your time: expanding your knowledge, building 
valuable relationships, and having a great time while doing it.

Building on the success of the 2024 conference, the 2025 event 
promises even more dynamic content, networking opportunities, 
and exciting activities. This is our chance to gain new insights, 
connect with peers, and refresh your perspective in a welcoming 
and inspiring setting. 

If you’re interested in becoming a speaker or sponsor, don’t wait—spots 
are limited and will fill up quickly. Secure your place today and join us for 
this exceptional experience!

J O I N  U S  F O R

AT:  CHERRY VALLEY  HOTEL
FOR:  2025  MP I  OHIO  CHAPTER  NAVIGATE  CONFERENCE
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“I loved the energy (the speaker) brought to the room.”

“So much good

information!”

“Unexpected and
so energizing!”
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“Excellent speaker

and session!”

“I had an incredible

experience at the

Navigate Conference!”

 
  



M P I  O h i o  D E F I N E  |  17  

“It was very helpful
to hear from otherplanners andsuppliers.”
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how to blend contrasting elements for unforgettable events

T h e  Sw e e t  L i f e

18
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In today’s dynamic world of event planning, it’s 

all about creating moments that leave a lasting 

impression. And while blending contrasting 

elements might seem challenging, it’s also the 

secret to curating unique experiences that surprise 

and delight attendees. It’s what we like to call 

“The Sweet Life” – where you can truly have 

your cake and eat it too by merging opposites in a 

seamless, creative way.

One of our favorite ways to achieve this is 

by combining luxury with budget-conscious 

decisions. Picture this: a high-end, opulent gala 

with velvet-draped ceilings, crystal chandeliers, 

and gourmet food stations, but the secret? The 

floral centerpieces are sustainable, locally 

sourced, and repurposed for donation post-event. 

By prioritizing sustainability without sacrificing 

style, you create a balance that feels indulgent 

without excess. It’s about finding where to splurge 

(like entertainment and guest experience) while 

staying eco-friendly and cost-conscious in other 

areas. Guests will never guess that their luxe 

experience was also good for the planet—and for 

the budget.

Another winning contrast is combining 

sophisticated design with playful elements. For 

example, a corporate black-tie event can surprise 

guests by incorporating fun, interactive stations, 

like a sleek DIY champagne bar or personalized 

gourmet popcorn stations. It’s the unexpected 

pairing of formal with fun that leaves guests 

talking about your event long after the night ends.

Another compelling contrast is blending 

technology with nature. Imagine hosting a 

conference at an outdoor venue or a botanical 

garden, with the peaceful ambiance of lush 

greenery surrounding attendees. Now, add cutting-

edge technology like holographic presentations or 

virtual reality booths. This contrast of the natural 

world with futuristic tech creates an unexpected 

harmony, where attendees can feel grounded by 

the environment but captivated by the modern 

experiences. The combination of these elements 

can provide both serenity and excitement, offering 

a unique way to engage participants’ senses and 

spark creativity.

As event professionals, our role is to find the 

harmony between these seemingly opposing 

forces. Whether we’re blending sustainability 

with opulence, formality with playfulness, or 

high-end with budget, these contrasts don’t have 

to clash. When done thoughtfully, they can come 

together to create truly unforgettable experiences 

that feel as sweet as they are smart.
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The MPI Ohio Office
Call :  513.563.8674

Email: Admin@mpioh.org

C O N T A C T

Interested in becoming 
a sponsor for MPI Ohio?

T H I S  S P OT  I S 
R E S E R V E D
FOR YOUR COMPANY!
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J O I N T  I N D U S T R Y
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Spotlight your hotel, property or meeting space by sponsoring 
an MPIOH Chapter luncheon! In addition to gaining immediate 
exposure to meeting professionals attending the event, your 
hotel will receive exposure to MPI Ohio Chapter members and 
non-members throughout Ohio, Michigan, Kentucky and Indiana 
with over $1,600 of sponsorship advertising.

Call or email Jane Lee, Director of Strategic Partnerships,
to secure your date at education@mpioh.org 

Host the Next MPI Ohio Chapter Meeting!

M A R K  Y O U R
C A L E N D A R .

OC TO B E R 2 9 ,  2024

N E T WO R K I N G E V E NT
Co l u m b u s  O H

D ECE M B E R 5 ,  2024

E LE VATE 
AWA R DS &  AU C TI O N
D e l awa re  O H

F E B R UARY 24 -2 5 ,  202 5

N AVI GATE 
E D U C ATI O N CO N FE R E N C E
N ewa rk  O H

*A L L  D AT E S  &  L O C AT I O N S
 A R E  S U B J E C T  T O  C H A N G E 

5 1 3 . 5 5 4 . 1 7 9 7

Spotlight your hotel, property or meeting space by sponsoring 

an MPIOH Chapter luncheon! In addition to gaining immediate 

exposure to meeting professionals attending the event, your 

hotel will receive exposure to MPI Ohio Chapter members 

and non-members throughout Ohio, Michigan, Kentucky and 

Indiana with over $1,600 of sponsorship advertising.

Call or email Jane Lee, Director of Strategic Partnerships, 
to secure your date at education@mpioh.org 

Host the next MPIOH Chapter Meeting!

P R I N T,  M A R K E T I N G ,  P R O M O S ,  &  S I G N A G E  S O L U T I O N S

F O R  Y O U R  E V E N T S  A N D  T R A D E S H O W S 

www.image360cinciba.com

B L U E  A S H  •  C I N C I N N AT I

MARKETING > PRINT > MAIL > DESIGN > WEB > PROMO > APPAREL

M A R K  Y O U R
C A L E N D A R .

www.allegracinci.com

OCTOBER 10, 2023
CHAPTER MEETING
Location Address
Cincinnati, OH

NOVEMBER 10, 2023
CHAPTER MEETING
Location Address
Cincinnati, OH

DECEMBER 10, 2023
CHAPTER MEETING
Location Address
Cincinnati, OH

JANUARY 10, 2024
ANNUAL MPIOH FUNDRAISER
Location Address
Cincinnati, OH

*A L L  D AT E S  &  L O C AT I O N S

 A R E  S U B J E C T  T O  C H A N G E 
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mailto:education%40mpioh.org?subject=
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A T  Y O U R  S E R V I C E .

TO ACCESS MPI  OHIO MEMBER DIRECTORY

www.mpi.org/membership/member-directory

TO ATTEND A BOARD MEETING
Contact: Jason Linscott
614.565.2617
Email: OfficeOfPresident@mpioh.org

TO GET INVOLVED WITH BOARD/COMMITTEE  
Visit: www.MPIOH.org  or
Email: Admin@mpioh.org to join a committee

TO SPONSOR AN MPI OHIO MEETING/EVENT 
Contact: Jane Lee
614.757.1621
Email: Education@mpioh.org

TO RECEIVE MEMBERSHIP INFORMATION 
Contact: The MPI Ohio Office
513.563.8674
Email: Admin@mpioh.org
Join Online: www.MPIweb.org

SUBMIT AN ARTICLE FOR NEWSLETTER
Contact: The MPI Ohio Office
513.563.8674
Email: Admin@mpioh.org

TO RECEIVE INFORMATION REGARDING 
THE CMP CERTIFICATION/STUDY GROUPS
Contact: The MPI Ohio Office
513.563.8674
Email: Admin@mpioh.org

SUBMIT AN ADVERTISEMENT FOR NEWSLETTER
Contact: The MPI Ohio Office
513.563.8674
Email: Admin@mpioh.org

JOIN MPI OHIO’S SOCIAL MEDIA CONNECTIONS
To connect to our Social Media & LinkedIn accounts
Visit: www.MPIOH.org

https://www.mpi.org/membership/member-directory
mailto:OfficeOfPresident%40mpioh.org?subject=
https://www.mpi.org/chapters/ohio
mailto:Admin%40mpioh.org?subject=
mailto:Education%40mpioh.org?subject=
mailto:Admin%40mpioh.org?subject=
https://www.mpi.org/
mailto:Admin%40mpioh.org?subject=
mailto:Admin%40mpioh.org?subject=
mailto:Admin%40mpioh.org?subject=
https://www.mpi.org/chapters/ohio
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www.youtube.com/channel/

UCKHeY8411fvjuaL_DFC8DrA

@MPIOH

#MPIOH #MPI

@MPIOH

#MPIOH #MPI

CHECK OUT OUR WEBSITE

www.mpioh.org

To stay in the loop, be sure to

 follow “MPI Ohio Chapter"

They say learn something new everyday. 

There’s no easier way than participating 

in our MPIOH group on LinkedIn. You may 

even teach your peers a thing or two!

Follow us!  Tag us!
@MPIOH  #MPIOH  #MPI

To stay in the loop, be sure to 
follow us at “MPI Ohio Chapter"

They say learn something new everyday. There is no easier way 
than participating in our LinkedIn group at “MPI Ohio Chapter.” 

You may even teach your peers a thing or two!

Join our Group Forums at http://u.MPI.org where MPI members 
can engage in conversations, ask questions, share best practices, 

and network with the world’s most vibrant online community.

https://www.mpi.org/chapters/ohio
http://u.mpi.org/home
https://www.linkedin.com/company/mpi-ohio-chapter/
https://www.facebook.com/mpioh/
https://www.instagram.com/mpioh/

